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PROGRAM NOTE

But Wait... The Luxury Continues is scored for six spoken voices each of which announces a

wide variety of short excerpts from print advertisements collected over a period of four weeks in

January and February of 1990. The excerpts range from a word or two to several sentences and

include claims about products, descriptions of desirable places or human attributes, reassur-

ances, disclaimers, and finally reviews. In using these materials | sought out more poignant and

ambiguous human qualities among the concrete superlatives of the consumer marketplace.
—J.L.

PERFORMANCE NOTES

Although each voice is notated on a single line, primary emphasis should be given to pronouncing
the words naturally, with a variety of pitch inflection suitable to the text, and with the exuberance
that characterizes contemporary advertising announcers.

The texts in boxes beginning in m. 53 should be spoken in normal speech rhythms, but quickly
and exuberantly; approximate durations are given above each box. Each succeeding box should
begin just as the previous one is finishing, so that a very slight overlap occurs (no more than one
syllable). The same overlap should occur between the last box and the pickup to m. 58 so the
transition is as smooth as possible. The exception is the box beginning “It's the allure of a
safari...” (m. 53) which should not begin until a moment or two after voice six has begun the
phrase “recently unearthed records.”

The notated phrases in mm. 53-57 are in time, with the tempo determined by the graphic
arrangement of the score. the start of each notated phrase is cued by the beginning of the box to
which it is connected by a dotted line. The phrase should begin a syllable or two after the box.
The only exception is the phrase “mannerist modernist style” in voice five which shares the
same meter and tempo with voice six immediately below it. From the end of m. 54 on, voices
five and six are no longer coordinated in this way.

The performers should be equally spaced across the entire stage, in numerical order, with voice
one closest to the exit. The fermata in m. 78 should last long enough for the person speaking
voice six to walk completely offstage. The others should watch this person all the way to the
wings, then turn their attention back to the audience and continue.

The names of major American corporations beginning in m. 89 should be spoken in normal
speech rhythms. Performers should begin to walk offstage in the order indicated by the graphic
layout of the score (i.e. voice five, then three, then two, then four), and each voice should fade
out in the same order. This may require the names of some corporations to be omitted ore
repeated. By the time everyone else is completely offstage voice one should be the only one
speaking.

Duration: ca. 8:30
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Voice 1

General Electric; Philip Morris; Proctor &
Gamble; RIR Nabisco; McDonnell Douglas,
Digital Equipment; Caterpillar; Aluminum
Co. of America; Johnson & Johnson; Union
Carbide; Ashland Oil; Honeywell; Archer
Daniels Midland; Pillsbury; Northrop;
Reynolds Metals; Kimberly-Clark; Dana;
Campbell Soup; CPC International; Teledyne;
Amerada Hess; Eli Lilly; Warner-Lambert;
Control Data; United Brands; Cummins
Engine; Armco; Wang Laboratories; Intel;
Emhart; Armstrong World Industries;
National Steel; VF; Masco; Engelhard; Olin;
Manville; West Point-Pepperell;
Temple-Inland; Berkshire Hathaway; Sequa;
Stanley Works; Becton Dickinson; Mapco;
Himont; Mid-America Dairymen; Sonoco
Products; Timken; Chigago Pacific; Crane;
National Service Industries; EG& G;
Inspiration Resources; Cyprus Minerals;, Am
International; Seagate Technology; York
Holdings; Figgie International; McCormick;
Varian Associates; Union Texas; Raychem;
Brown-Forman; Amstar; Hanna; Nalco
Chemical; Anchor Glass; EC Industries,
Briggs & Stratton; Consolidated Papers; SPX;
IBC Holdings; Pentair; Vista Chemical;
Western Digital; Cray Research; Standard
Commercial; LouisianaLand & Exploration;
Atari; Philips Industries; Harvard Industries,
Vamont Industries; Warnaco; L PL
Investment Group; Riceland Foods; Great
Lakes Chemical; UST; Southdown; Jostens;
Fairchild Industries, Maxus Energy;
Tambrands; Dibrell Brothers; J. P. Industries;
Russell; Maxxam; Prairie Farms Dairy;
GrowGroup; Chemed; Foxboro; Kimball
International; Minstar; Dr. Pepper/Seven-Up;
Pilgrim’s Pride; Banta; Sprague Technologies;
Scientific-Atlanta; Molex; Big Three
Industries; Pope & Talbot; Standard products;
Cameron Iron Works; Avery; Noxell; Thomas
& Betts; Robertson; and NCH are ineligible

to play.

See participating dealers for details; strength
of individuality is the keynote of design and
fabrication.

All orders subject to approval; continuity is
the fal se goddess; batteries not included.

After all, what's a perfect Sunday morning worth?

(exit)

\Voice 2

Occidental Petroleum; Boeing; Tenneco; Allied
Signal; Minnesota Mining & Manufacturing;
Hewlett-Packard; Conagra; Coca-Cola; Coastal;
Borden; Baxter International; W.R. Grace;
Merck; PPG Industries; North American Philips;
Heinz; Abbott Laboratories, Bayer USA;
Whirlpool; Warner Communications; Apple
Computer; Whitman; Agway; Owens-lllinois;
Gannett; Quantum Chemical; Johnson Controls;
Donnelly; Hercules; Zenith Electronics;
American Petrofina; B. F. Goodrich; Burlington
Holdings; Land O'L akes; Baker Hughes; Parker
Hannifin; Burlington Resources, Mack Trucks,
Gencorp; Sherwin-Williams; Trinova; Fort
Howard; Diamond Shamrock R&M; Willamette
Industries; Colt Industries; Tyco Laboratories,
Avery International; Adolph Coors; International
Mining & Chemical; Nortek; Norton;
Washington Post; Fieldcrest Cannon; Lafarge;
Certainteed; Cyclops Industries; Allegheny
Ludlum; Liz Claiborne;

(begin to walk off stage)

Hartmarx; Tosco; Wheeling-Pittsburgh; Bemis;
Georgia Gulf; Rorer Group; Tyler; Bausch &
Lomb; Shaw Industries; Cooper Cos,;
Worthington Industries; Hillenbrand Industries;
Cincinnati Milacron; Dexter; Champion Spark
Plug; Eagle-Picher Industries; Harley-Davidson;
Marion Laboratories; Dennison Manufacturing;
Chesapeake; Kellwood; Ledlie Fay; SSMC;
Coleman; Medtronic; Finevest Foods; Nacco
Industries; Magma Copper; Miniscribe;
Schulman; Avondale Industries; Hon Industries;
Constar International; Carpenter Technology;
American Maize-Products...



Voice 3

Weyerhaeuser; International Paper; Unocal;
Motorola; Beatrice; TRW; Hanson Industries
NA; NCR; Martin Marietta; Bethlehem Sted!;
Deere; James River; Smithkline Beckman;
Time Inc; Cooper Industries, Boise Cascade;
Amax; Stone Container; Great North
Nekoosa; Avon Products; Brunswick;
Borg-Warner; Schering-Plough; USG;
Kerr-McGee; Pitney Bowes; Hershey Foods;
Revlon Group; Universal; Phelps Dodge;
Black & Decker; Knight-Ridder; Westvaco;
Compaqg Computer; Asarco; Tyson Foods;
Louisiana-Pacific; Springs Industries; General
Signal;

(begin to walk off stage)

Cabot; Outboard Marine; Witco; Dean Foods;
Dow Corning; E-Systems; Bowater; Esselte
Business Systems; Data General; General
Instrument; Harsco; Farmers Union; National
Gypsum; Rubbermaid; Federal-Mogul;
Gerber Products; Lubrizol; Potlatch; Smith;
Sun Microsystems; Ferro; Mattel; GAF,
Savannah Foods & Industries; Magnetek;
Wrigley; Storage Technology; International
Flavors; Intergraph; Pittway; Ocean Spray;
Insilco; Flowers Industries, Rexene; Ametek;
IMO Industries; Gaylord Container; Ohio
Mattress;, Calmat; Xidex; Shaklee; Commerce
Clearing House; Lukens; Bell & Howell;
Thorn Apple Valey; Guilford Mills; Carlisle;
Jepson; Borden Chemicals; Affiliated
Publishing...
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Voice 4

Anheuser-Busch; Monsanto; LTV;
Textron; Emerson Electric; Ralston
Purina; General Mills; American Home
Products; Pfizer; Champion
International; Litton Industries;
American Cyanamid; Kellogg; Triangle
Industries; Inland Steel Industries;
Coca-Cola Enterprises; Grumman;
Combustion Engineering; FMC; Sipco;
Ingersoll-Rand; Owens-Corning;
Upjohn; AMP; Squibb; Hillsborough;
Air Products & Chemicals, Tribune;
Hormel; Seagram; Fruehauf; Pennzoil;
McDermott; Freeport-McMoran;
Maytag; Crown Cork & Seal; Amdahl;
International Multifoods; Masco
Industries; Prime Computer; Reliance
Electric; Sundstrand; Loral; Tektronix;
Fleetwood Enterprises; Arvin
Industries; Wilson Foods; Echlin;
Clorox; Pennwalt; Deluxe; Armtek;
DWG; Advanced Micro Devices;
Tecumseh Products; Aristech Chemical,;
Vulcan Materials; Macmillan; Fuqua
Industries; Allegheny International;
Robins; Ag Processing; Interlake;
Pacific Resources; Snap-on Tools;
Leggett & Platt; SCI Systems, Kaman;
Media General; Cooper Tire & Rubber;
Universal Foods; International Controls;

(begin to walk off stage)

Lone Star Technologies, Meredith;
Nerco; Longview Fibre; Butler
Manufacturing; Trinity Industries,
Hubbell; Dixie Yarns; Reynolds &
Reynolds, Westmoreland Coal; Oxford
Industries; Glatfelter; Mitchell Energy;
Sun-Diamond Growers...



Voice 5

International; Lockheed; Unisys; Georgia Pacific; Sun;
Raytheon; American Brands; Unilever U.S; Texas
I nstruments,

(begin to walk off stage)

Bristol-Meyers; Hoechst Celanese; Colgate-Palmolive;
Quaker Oats, BASF; ScottPaper; Mead; Eaton; Navistar
international; Dresser Industries; American Standard;
Gillette; Interco; Times Mirror; Paccar; Henley Group;
Farmland Industries; Ethyl; Union Camp; Rohm & Haas,
National Semiconductor; Premark International; Morton
Thiokol; Valhi; Central Soya; Corning Glass Works,
Harris; Dover; Illinois Tool Works; Polaroid;
McGraw-Hill; New York Times; Square D; DowJones;
Holly Farms; Penn Central; Murphy Oil; Perkin-Elmer;
Lorillard; Weirton Steel; Hasbro; Tandem Computers,
Clark Equipment; Jefferson Smurfit; Scripps,
Harnischfeger Industries; American Greetings, Crown
Central; Federal Paper Board; Ball; Nucor; Gold Kist;
Fruit of the Loom; Newell; Amsted Industries;
Smithfield Foods; Rohr Industries; Memorex Telex;
Quaker State; Sheller-Globe; Mohasco; Valero Energy;
Bard; Danaher; United Merchants & Manufacturers,
Miller; Sterling Chemicals; Fuller; Standard Register;
Handy & Harman; Apollo Computer; Texas Industries;
Millipore; Toro; Alberto Culver; National Coop.
Refinery; Faberge; Allied Products; Phillips-Van Heusen;
UIS; Banner Industries; Sudbury ...
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